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A PEOPLE-ORIENTED COMPANY

Since the creation of PERFORMANCE
in 1986, rst company of the group,
the human element has always been
central to our policy.

1SO 26000

Rated Compan
TUWRheinla@® Société 4F  0033-2010-10-0001

In 2010, we decided to arm our
commitments through the ISO 26000
standard and the annual assessment
of all companies within the group. We strive for continuous
improvement, for our customers and our employees.

Within the In nity group...

We promote the training of young talents

In each of our companies, we reserve
positions for work-study students in various
elds and encourage internships throughout
the year.

(administration, QHSE, sales, ...)

We encourage in-house continuous training

Provision of an online language learning _=
platform. Organisation of various training<{
courses.

(Word, excel, powerpoint, produits,...)

We seek the well-being of our employees

Provision of a tness room with shower and
changing room (towels provided and washed).
Renovation and improvement of the lunch room.
Co ee and tea provided to all by the company

+13 years

This is the average seniority of our employees with a
permanent contract on 1 January 2023.

NANCY, FRANGE

PRODUCTIONS
AUVERGNE-RHONES-ALPES, FRANCE

THE ENVIRONMENT - OUR PRIORITY A LOCAL PRODUCTION

Environment is a fundamental challenge e Helping the local economy to
and we do everything we can to \Gln, ourish, reducing our carbon
OEKO protect it. %@ footprint, improving the quality of
TEX® YRP‘% our products... these are all reasons
With our Oeko-Tex® Standard 100 Capax® that drive us to produce in France.
STANDARD certi cation, we prove that we do not II
100 use any products that are harmful to BVCert, 6779478 In order to give a clear indication of
the humans or the environment. origin to our customers, we have

For more than 10 years, all our developments have been carried chosen to apply for the Origine France Garantie® label and v
out according to the principles of eco-design and we favour the got is since 2015. This objectively guarantees the traceabilit
use of recycled and recyclable materials. of our materials.

Managing resources on a daily basis An European sourcing

a how bottles become fabrics

At 4F, we have implemented a rigorous policy of sustainable

management of natural resources. The aim? To drastically
reduce the use of non-renewable materials and our impact on

water (such as eutrophication).

“f THERMOLIFE’
NO WASTE - JUST HEAT

That's why... °
. ly eval I h @@W@@ﬂ £
= We rigorously evaluate all our partners on criteria such as 1ISO LT
M 14001 certication, waste recycling and the use of {EHM} EUROPE

closed-loop water. Smart&Soft
=7 We reduce our carbon footprint by producing locally and
using the shortest and most durable circuit possible.

. o _ . POWERSHELL
v We innovate daily in technological solutions that make

professional textiles more sustainable.

V We use as much recycled material as possible, such as

[ post-consumer PET bottles for our 2Life® ranges. Distribution of the supply of our technical yarns over the year 2022
over the last 5 years

>10.000.000 - 38%

This is the number of PET bottles that have been recycled It is the reduction of our carbon footprint by producing in
to produce our materials in the last 5 years. France, with European yarns, and not in the Far East.




